King Fahd University of Petroleum and Minerals
College of Industrial Management

Department of Management & Marketing

MKT 512 (Applied Marketing Research)
Instructor: Dr. Obaid Al-Shuridah

Office: Building 24- 274

Telephone: 860-4035

Email: Via WebCT or shuridah@kfupm.edu.sa for urgent matters.
Office Hours: 
SM from 6:00- 6:30 pm

M from 7:45- 8:15   
In my office in the morning and by appointment.
Class Time/Place:

SM ( 6:30- 7:45 pm Building 24-129
Required Textbook: Malhotra, Naresh (2007), Marketing Research: An Applied Orientation, 5th Edition. Prentice Hall. 
Catalogue Course Description:
Application of research methods for enhancing managerial decision making in marketing. Includes use of multivariate research methodology and computer software specific to marketing problems in customer analysis, market segmentation, market forecasting, product positioning and attribute preference research.

The purpose of this course is to introduce to you the concepts, principles, and techniques used in gathering, analyzing, interpreting, and communicating information for marketing decision making. Its main focus in on developing your understanding of marketing research techniques so that you are: a) able to successfully plan and execute a marketing research study, (b) capable of effectively evaluating and using research results (including those prepared by other parties) for decision making, and (c) understand the limitations in marketing research results.
Prerequisite: Principles of Marketing (MKT 501 and OM 502)
Exams:
There will be 3 exams (two majors and a final) during the semester based on the material covered in your text book and other material covered in the class. Exams will contain T/F, MC, short essay, and open questions.
Course Work and activities:
The work in this class will consist of the following:
1- Lectures ( covering the assigned textbook and other related materials.

2- Class discussion ( where I expect everyone to be active, get involved in discussion, bring topic for discussion. Two-way communication is my expectation.
3- Research project ( a major requirement of the course is to conduct an empirical research on a marketing related topic. Here is a list of issues and guidelines related to the project:

a. The whole class will work on ONE topic. I am expecting to get some ideas from you then we will agree on only one of them

b. The class will be divided into several subgroups; each consists of five to six students.

c. Members of each group will work (prepare, discuss, submit, etc) together for the first phase of the study. 

d. The groups will be suspended, where every student will work by himself (e.g., data collection, writing up, etc).
e. Detailed instructions will be provided as the work on the project proceeds. 

f. Every student is required to get himself familiar with the analysis software that we plan to use; that is the SPSS. I will give some lectures tackling the most important features of the software and how to utilize it, but you need to do your homework!

Grading:

Grading will be based on the following components:
Exam 1 



200 points (20%)
Exam 2



220 points (22%)
Final Exam



250 points (25%)
Group Project



250 points (25%) (100 based on teamwork)
Misc. (Attendance, participation
  80 points (8%)
case discussions, , etc)





========

Total




1000 Points (100%)
Attendance:

University policy and related rules will be employed. Please pay the attention to the following:

1- DO NOT ask for personal excuses.

2- Bring your written excuse within 7 days after returning to class or the absence will be considered unexcused.  Remember, even if you had an excuse, you are responsible for obtaining notes for any material missed due to class absence. 
3- Students whose unexcused absences total more than 20% (6) will receive a grade of “DN”. Also if your excused absenteeism exceeds 33% you MUST withdraw from the course.
Attendance will be taken at the beginning of the class, so please avoid lateness; I do not expect this behavior!

Academic Honesty

Do I need to stress this? Maybe not, because I have high expectations. However, plagiarism is an issue that we will discuss in the project.

Expectations from Students
I have very high expectations. Here are some:
1- Punctuality and promptness. Come to class on time and stay until the end of class period. Turn in assignments on time.
2- Read the assigned material (s) before each class meeting and be prepared for discussions. Be an active participant. Participation in this course is very important. 
3- Not miss any of the scheduled exams. NO make-up exams.
4- Turn off mobile phones and all other communication devices.

Web CT:

This class will utilize Web CT as a main web resource. PowerPoint presentations, announcements, project instruction, grades as well as other activities will be communicated and coordinated through Web CT. 

Calendar:*
	Week
	Date
	Topic
	Readings

	1
	Feb. 16 & 18
	Introduction to Marketing Research/Ethics in Marketing Research

Discussion of Class Project Requirements**
	Chapter 1

	2
	Feb. 23 & 25
	Defining the Marketing Research Problem and Developing and Approach

Introduction to SPSS (Statistical Package for the Social Sciences
	Chapter 2

	3
	March 1 & 3
	Research Design
	Chapter 3

	4
	March 8 & 10
	Explanatory Research Design: Secondary Data and Qualitative Research
	Chapter 4 & 5

	5
	March 15 
& 17
	Descriptive Research Design: Survey and Observation
	Chapter 6

	6
	March 22
	FIRST MAJOR EXAM
	Chapters 1 – 5

	6-7
	March 24 
& 29
	Causal Research Design: Experimentation
	Chapter 7

	7-8
	March 31 & April 5
	Measurement and Scaling
	Chapters 8 & 9

	8
	April 7
	Questionnaire and Form Design
	Chapter 10

	9
	April 12 – 16
	MIDTERM BREAK
	

	10
	April 19
	Questionnaire and Form Design – Cont’d.
	Chapter 10

	10-11
	April 21 & 26
	Sampling
	Chapters 11 & 12

	11
	April 28
	SECOND MAJOR EXAM
	Chapters 6 – 12

	12
	May 3 & 5
	Data Preparation & Description
	Chapters 14 & 15

	13
	May 10
	Analysis of Variance and Covariance
	Chapter 16

	13-14
	May 12 & 17
	Correlation and Regression Analysis
	Chapter 17

	14
	May 19
	Introduction to Discriminant Analysis
	Chapter 18

	15
	May 24
	Introduction to Factor Analysis
	Chapter 19

	15
	May 26
	Introduction to Cluster Analysis
	Chapter 20

	16
	May 31
	Report Preparation and Presentation
	Chapter 22

	17
	June 7 – 18
	FINAL EXAM
	Chapters 14 – 21

(Emphasis on interpreting SPSS output)




* Timing is subject to change; if needed I prior notice will be posted.
** A detailed timetable for the project (e.g., submission of different components, final submission, presentations, etc) will be provided late in the "Project" section in my WebCT page.
Wish you all a fruitful academic year.
